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Online va Offline

Inbound va Outbound

Thiét 1ap muc tiéu truyén thong
Hanh trinh trai nghiém khach hang
Lap bang ké hoach trién khai

(*) Bai tap cudi khoa

Inb d Marketi
Inbound Outbound % nbound Marketing

Marketing Marketing Chién lugc kéo - Tao niém tin & quan hé dai han
Tap trung vao trai nghiém. Tuong téc, giao tiép da
chiéu. Thuc hién trén kénh online, dé do luang,
ngan sach I8n giai doan dau
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www ' % Outbound Marketing

Khoi gai nhu cau str dung dich vu. Tap trung vao san
pham Da phan giao tiép 1 chiéu két hop gilta ca online
va offline

Truyén théng thuong hiéu
D 1 Muc tiéu giup thuong hiéu dat dugc nhiéu luct tiép can nhat
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Truyén théng ban hang

Muc tiéu truyén théng Muc tiéu la lam sao dé ban dugc san pham hoac dich vu cho khach hang

4 giai doan trong hanh trinh trai nghiém khach hang
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Tim hiéu Thuaong hiéu Loiich Chiasé
Giai doan Giai doan Giai doan Giai doan
khach hang khach hang tim kiém khach hang so sanh khach hang chia sé
phat sinh nhu cau don vi Iciich théng tin
Paid Media i Owned Media * Earned Media
Nhoém kénh truyén théng Nhom kénh truyén thong Nhom kénh truyén thong
quang cao s& hiru gidi thiéu
»ad > Website > Press release
,,11‘ (tv, radia, press) ,1‘ 3 Social network @ % Influencers relationship
2 Display _ » Blog > Expert advice
2 Sponsored article 9 Brochure and ¥ Tagin social media
on blog catalogues > Review and
¥ Sponsored post ¥ Emailing recommendation
> Paid referencing % Newsletter ., of consumers
(adwords) % Conference

2 Sponsoring .."‘ '-._ during event
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